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December 10, 2017 5 min Read The views expressed by entrepreneur contributors are their own. Google's corporate gifts and millions of results to come. There are many sellers and countless items to gift. So how do you know what you should get out of a relationship with a donor company? The answer may not be simple or simple, but information is crucial if you want your
corporate gift experience to be successful. Here are 12 tips that could facilitate your selection process:Related: Do and Don'ts for client gifts over the holidays1. Volume discounts. Simply, the more you buy, the greater the discount you get – courtesy of a gift from the company. If you spend a lot of money, you want to know that value you as a client by offering volume discounts.2.
No promotional inserts. When your client or coworker opens a gift from you, flyers advertising the company's donation products should not be one of the items they see. The gift you give is not about donating to a company, it's about thanking the people with whom you have a business relationship. A simple sticker with the company name on it is sufficient to promote the company
gift.3. Timed arrival dates. Make sure your item arrives when it has. If it's food that's being beeased, it should come when people are on the eye, not at the weekend, or when the office is already closed for the holidays.4. Personal services for you, the customer. You should be able to talk to someone in the business you are donating from, whether it's the owner or the
representative. Depending on the size of your company, you should be familiar with and customize your experience over time. You donate from them for a reason, and the service you receive should make you proud that your business contacts receive a gift from them.5. Customer service to the recipient. The supplier should have a good customer service record. A quick web
search for reviews usually reveals if there are customer service issues. You want recipients to be treated the way they are treated if they call a gift provider with a problem.6. Personal notes of the card. If the donor company is mailing your donations to you and you are unable to include a handwritten letter, the donation company should offer to take care of the note for you. It may
be easy for corporate gifts to come up as a tricksk and impersonal, but a personal note shows thought and reasoning. Related: Giving gifts internationally: How to wow your global partners every time7. Manage your gift list. For your convenience, having a place to store and manage your donation list is going to save you time when donating from the same supplier year after year.
In addition, if their management system is protected, privacy is ensured. Another thing to consider is the sophistication of the database, such as the ability to segment a list, verify addresses, clear duplicates, and allow last-minute additions.8. Contract the price ensures that the price you quoted is the price you pay. No hidden fees that are tacked on at the end, so you end up
paying more. In the long run, this protects you and your wallet.9. Samples.If you are sending food items, you should be tasting yourself before sending them to your corporate contacts. The gift should be a reflection of how much you value the relationship. And if the food item isn't of the highest possible quality (it comes musty, broken, presentation is bad, taste is bad), that ends
up bouncing badly on your company.10 History of the company. When sending food items specifically, it is important to know more about the company than what they are selling. Doing research before making any purchase orders can save you a headache down the road. Find out how long they've been doing business, whether they're insured, whether they have any food
problems, and what their processes are to ensure that items arrive in perfect condition, especially if donations to the herd are blackened.11 Tracking and reporting. The company should track the delivery of the goods you ordered from them and offer transparent reporting back to you so you know your clients have received your donation. If they don't track the goods themselves,
they should provide you with tracking information.12. Warranty.Finally, see if the seller will guarantee the gifts you bought from them. Is there a refund process for missed deliveries, broken goods or a damaged product? No matter how good the company is, mistakes can happen and how the company corrects them, it's important to know how that happens. Related: 18 Unique
Holiday Gifts for anyone on your ListAll 12 of these tips are not likely to be offered to every gift seller you look at. But having your must-haves in mind and making sure the seller checks more of these boxes than not is a good start to choosing the best donation seller for you and your company. A growing number of big companies are taking action on big social issues-from
education, gun control, to climate change, even impeachment. This is partly due to the growing desire of consumers to buy and support companies that reflect their own values and beliefs. But Corporate Social Responsibility (CSR) is not limited to large corporations. Small businesses are doing this too, and they have had it for a long time. Small business leaders often build close
ties with the communities they serve, and because their civic engagement is driven by customers and clients they see every day, not Madison Avenue marketing firms, target groups, or testing reports. In a recent study, 72% of people believed locally-owned businesses were more likely than large companies to be involved in improving their communities. CSR may be a risky
undertaking. Approach the wrong thing and risk alienating customers and even employees. Donate too much of your resources, and risk missing your financial goals. Just as small businesses are so successful in navigating these Below are my first three three from my time spent with small business owners through the International Franchise Association. Focus on the needs near
small businesses' homes the clear advantage is that owners see every day what problems are important to their communities. Consider Jimmy Jamshed, owner of Dallas-area Captain D restaurants. After meeting with several individuals desperately rumming through garbage bins in search of food, Jamshed began an occasional effort to donate some of his restaurant food to
deliver poor areas to his community. Soon community members and customers joined in, transforming Jamshed's efforts into a full-fledged charity program called Food for the Homeless. Jamshed remains deeply involved, paying out-of-pocket for food and visiting a local park almost daily to deliver food and clothing. Similarly, Premium Service Brands in Charlottesville, Virginia
identified a problem in its community-kids with school-provided lunches not having access to healthy eating over the weekend. To change that, office employees began spending Friday morning shopping for underpaying elementary school students down the road. Now, students enrolled in their meal program will receive a backpack filled with weekend food worth the food for easy-
to-make meals containing high nutritional value. The program provides year-round stability to local families, eliminating the source of stress from students' lives. While small business's advantage in identifying problems is clear, larger corporations can develop more organic, bottom-up strategies for engaging their consumers to know what problems are most important to them. This
community-focused approach will undoubtedly help companies stay branded and authentic. The local leadership's Authentic Local Business Owners understand that listening to voters needs before acting is essential to achieving the highest results. For example, when Norm Robertson, owner of Express Employment in Indiana, organized veterans to speak for legislation that might
help, it didn't happen in a vacuum. Robertson himself was a veteran, but he also heard regularly from veterans who use his company's employment services that they need a better way to move from public service to the private sector. After listening to them, Robertson became a proponent of the Veteran Entrepreneurs Act, which aims to reduce up-front costs for veterans who
want to open local businesses and create a tax credit to cover 25 percent of initial fees. In some cases, however, engagement goes beyond legislation. When Hurricane Michael closed in Florida in October last year, Only Among Friends franchise Karen Miner worked with city officials to gather and deliver supplies to families affected by the storm. The miner realized the most
effective way to distribute items was by working with locally elected officials to determine which areas were worst affected. cooperation with local police departments, Minor successfully influenced the influenced efforts and significantly increased the effectiveness of assistance for people in need. It has used its political voice to ensure that those affected by a natural disaster receive
the supplies and support necessary for reconstruction. There are many ways for corporations to engage in their communities, but these examples show that the most successful efforts have a common thread. They require listening, understanding and action, carefully focused on what is important to the communities they serve. These initiatives show consumers that the well-being
of your community is part of the value design of your business. Putting people ahead of politics While it's important for businesses to exercise their influence in the community, the best strategy for most brands is to stay out of politics. Most businesses aren't pushing their political views, rather they're raising awareness of issues that are important to their communities - where
rubber meets the roads-and their customers appreciate that. Catherine Chuck owns several Applebee's sites in ideologically diverse states. To be effective in her philanthropic endeavors, Chuck successfully navigated the various political leanings of her cities by supporting initiatives that span party lines and unite people, not divide them. And she excelled at this, raising more than
$14.5 million in funds and in-house support for community nonprofits and organizations, including local schools, veterans' organizations, and for childhood cancer research. By supporting non divisive causes like these, Chuck has successfully used his influence to unite communities for the common good. Even education, which can be a contentious issue, can be non-political. For
example, Sonic Drive-In's Limeades for Learning campaign works with franchise brands and community teachers to promote educational programs and products for students. Through Limeades for Learning, customers at Sonic's local locations are encouraged to vote online to promote teacher-nominated supplies and educational materials that Sonic then delivers to classrooms.
This unique partnership combines community priorities with both local and business-run businesses, as well as business engagement. Key Takeaways As often we talk about CSR as if it were a new concept, but in fact, small businesses have toiled in their communities and acted on local needs for a long time. Small businesses' CSR and community engagement efforts never get
splashy coverage that large corporate donations collect, but they play a supporting role in the success of communities and, from their local vantage point, they have the ability to influence their cities and communities in ways that go beyond just jobs or service creation. Estimates the franchise gives back the program, founded by Steve Romaniello Roark Capital to quantify
charitable giving from franchisees, show that locally owned and operated small businesses have given more than 2.6 million volunteering hours to charity in recent years. With their ability to listen and understand the local needs that matter most to the people they serve, they highlight how businesses across the country can develop relevant and authentic approaches to CSR. Csr.
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